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This i s  one o f  a ser ies  o f  repor ts  on the  f i nd ings  
o f  the  Nat ional  Jewish P9pulat ion Study sponsored by the  
Council o f  Jewish Federations and Welfare Funds. This i s  
the f i r s t  comprehensive na t i ona l  study made o f  the  Jewish 
popu la t ion  o f  the Uni ted States. 

The NJPS, under the  d i r e c t i o n  o f  D r .  Fred Massarik 
o f  the  U n i v e r s i t y  o f  C a l i f o r n i a  o f  Los Angeles and a d i s -  
t ~ n g u i s h e d  group o f  colleagues, was based on a sample sc ien-  
t i f i c a l l y  chosen so as t o  be representa t ive  o f  t he  t o t a l  U.S. 
Jewish popu la t ion .  This sample inc luded comnunities o f  a l l  
s izes and i n  a l l  pa r t s  o f  t he  country ,wi th random samplings 
t o  inc lude Jews no t  on any o rgan iza t i ona l  l i s t s  as w z l l  as 
those who were. 

Whi le the NJPS data are  o f  i n t e r e s t  and value t o  many 
i nd i v idua ls  concerned w i t h  Jewish l i f e ,  t he  Federat ions which 
f inanced the  study have as t h e i r  purpose the  use o f  the  f i n d -  
ings i n  l oca l ,  reg iona l  and na t i ona l  planning. The i n i t i a l  
set  o f  repor ts  w i l l ,  therefore,  be elements r e l a t i n g  most 
c l o s e l y  t o  these concerns. 

Each comnunity w i l l  a l s o  now have f a c t s  which se t  a 
na t i ona l  perspect ive  f o r  i t s  own l o c a l  s i t u t a t i o n .  I n  addi -  
t i o n ,  the p ro jec t i ons  f o r  the  f u t u r e  made poss ib le  by the 
na t i ona l  study should enable Federations t o  a n t i c i p a t e  i n  
t h e i r  p lann ing  the demands brought about by changing popula- 
t i o n  pa t te rns .  
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FRED t4ASSAR 1 K I 

Tha a t t i t u d e s  o f  Jews toward Jewish sponsored se rv i ces  i n  
t h e i r  c o r n u n i t i e s  a r e  o f  d i r e c t  concern t o  Jewish Federa t ions  and 
t h e i r  agenc.ies. The Na t i ona l  Jewish Popu la t i on  Study posed a number 
nf  ques c ions concern ing these  s e r v i  c.es t o  a c ross -sec t  ic8n o f  t h e  
a d u l t  ~ e w i s h  popu la t i on .  The quest ions d e a l t  w i t h  t h e  Jewish 
Continunity Center, Jewish C h i l d  Care Serv ice,  Jewish Fami i y  Serv ice ,  
 wish Community Re la t ions ,  Home f o r  t h e  Aged, H o s u i t a l  and 
V o c a t i o ~ s l  Serv ice .  

I n f o rma t i on  was so1.1ght f o r  each t ype  o f  s e r v i c e  o n l y  f rom 
tho:e r a p o n d e n t s  who i n d i c a t e d  an  awareness o f  t h e  ex i s t ence  o f  
t h a t  se r v i ce .  Thus, quest ions about Jewish h o s p i t a l s  would bs  
l i m i t e d  t o  persons i n  t h e  c i t i e s  which have these i n s t i t u t i o n s .  

PREFERENCE FOR JEW lSH SPONSORSHIP OF LOCAL SERV l CES 

A m a j o r i t y  o f  t h e  persons expressed a p re fe rencc  f o r  Jewish 
sponsorsh ip  f o r  a1 1 f i e l d s  o f  se r v i ce .  For  f i v e  o f  t h e  seven f i c l d s ,  
t h i s  p re fe rence  ranged between 74 per  cen t  and 80 per  cen t  o f  a i l  
respondents. For t h e  aged f i e l d ,  t h i s  increased t o  85 per  cen t  
w h i l e  f o r  h o s p i t a l s  i c  dropped t o  56 per  cen t .  

Pi-efer 
Genera 1 

P r e f e r  Sponsors h i p 
Jewish o I- 

Sponsors h i p I n d i f f e r e n t  

Aged 
Community Re la t i ons  
Cornrnun i t y  Center 
Chi I d  Care Se rv i ce  
Fanli l y  Serv i ce  
Vocd t i ona 1 Serv i c c  
Hops i t a  1 

-- 
N.B. - D e t a i l s  i n  t h i s  and o t h e r  t ab l es  may no t  always add LO 190.0 per 

cen t  because o f  rounding.  



The p a t t e r n s  were rough ly  s i m i l a r  f o r  those who s t r o n g l y  
p r e f e r r e d  and those who somewhat p r e f e r r e d  Jewish sponsorsh ip .  Here, 
the Homes f o r  the  Aged w i t h  Jewish sponsorsh ip  were s t r o n g l y  p re -  
f e r r e d  by seven o u t  o f  t en  respondents; t h e  Community Re la t i ons  f i e l d  
was s t r o n g l y  p r e f e r r e d  by s i x  o u t  o f  t e n  respondents; w h i l e ,  w i t h  the 
except i on  o f  f h e  Hosp i t a l  s, the  remai n i ng  se r v i ces  ranged between 
51 p e r  cent  and 54 p e r  cen t  w i t h  a s t r ong  p re fe rence  f o r  Jewish sponsor-  
s h i p .  The H o s p i t a l s  brought  up t h e  lowest  p o i n t  w i t h  40 p e r  cen t  o f  
a l l  respondents showing a s t r ong  p re fe rence  f o r  Jewish sponsorship.  

Table 1 PREFERENCE AS BETWEEN JEWISH OR GENERAL SPONSORSHIP OF SERVICES, 
BY  FIELD OF SERVICE 

( respondents express ing any o p i n i o n  = 100 p e r  cent);? 

Jewish Sponsorship General Sponsorship 
F i e l d  o f  S t  rong 1 y Somewhat S t r o n g l y  Somwhat ( No 
Se rv i ce  Prefer*  P re fe r red  Undecided P r e f e r r e d  P r e f e r r e d  To ta l  op i n i on )  

Cornrnun i t y  
Re la t ions  61 . O  18.7 10.8 5.6 4.0 100.0 (33 .2 )  

Cornrnvn i t y  
Center 54.2 24.2 1 1 . 1  5.9 4.5 100.0 (30.3) 

C h i l d  Care  52.7 20.9 14.3 4.4 7.9 100.0 (36.4) 

Fami ly  Se rv i ce  52.4 22.8 12.9 4.2 7.8 100.0 (34.3) 

Voca t iona l  
Se rv i ce  50.6 23.2 16.0 4.5 5.7 100.0 (31.6) 

Hospi t a l  39.7 16.1 22.8 11.5 9.8 100.0 (28.1)  

--- 
2; L i m i t e d  to  respondents r e p o r t i n g  awareness o f  s e r v i c e  i n  t h e i r  community. 



THOSE "STRONGLY PREFERR I NG" JEW l S H  SPONSORS H l P  B Y  AGE 

The e x t e n t  t o  which age i s  a  f a c t o r  w i t h  regard t o  t he  
a t t i t u d e  towards Jewish sponsorsh ip  o f  se r v i ces  i s  examined i n  
Table 2. The age a n a l y s i s  would r e f l e c t  d i f f e r e n c e  i n  n a t i v i t y  
and genera t iona l  f ac to r s ,  as w e l l  as those d i f f e r e n c e s  which may 
be r e l a t e d  t o  t h e  person 's  p l a c e  i n  t he  l i f e  c y c l e .  

I f  we ignore  f o r  t h e  moment t h e  r e l a t i v e l y  smal l  group 
o f  respondents under  age 25, we f i n d  t h a t  t h e r e  i s  a  p o s i t i v e  
c o r r e l a t i o n  between a  s t r o n g  p re fe rence  f o r  Jewish sponsorsh ip  o f  
s e r v i c e  and the  age group o f  t h e  respondents.  I n  each case, the  
"s t rong  p re fe rencew f o r  Jewish spo r~so rsh ip  i s  lower i n  the 25 t o  
44-year -o ld  group than i n  t h e  45 t o  64-year-o ld  group, and t h e  
l a t t e r  group i s  less than i n  t h e  65-year-o ld  and up ca tegory .  I n  
on l y  two s e r v i c e  ca tego r i es  do we f i n d  a  "s t rong  preference"  f o r  
Jewish sponsorsh ip  i n  a  " m j o r i  t y  o f  respondents i n  the  25 t o  44-year 
o l d  group. The o the rs  f a l l  below t h i s  mark w i t h  t h e  lowest p o i n t  
be ing  reached by t h e  Hosp i t a l s ,  where 24 per  cen t  o f  t h e  respon- 
dents i n  t h i s  age group i n d i c a t e d  a  "s t rong  p re fe rence"  f o r  Jewish 
sponsorship.  

The age group under 25 i s  an anomaly i n  t h a t  f o r  most 
se rv ices ,  t h e  " s t r ong  p re fe rence"  f o r  Jewish sponsorsh ip  ob ta i ns  a  
g rea te r  p r o p o r t i o n  o f  respondents i n  t h i s  age group than  i n  t h e  nex t  
age group, 25-44. The one excep t i on  i s  t h e  Home f o r  t h e  Aged and t h i s  
may r e f l e c t  t he  f a c t  t h a t ,  f o r  t h i s  age group, t he  Home f o r  t he  Aged 
represents  a r a t h e r  a b s t r a c t  s e r v i c e  a t  t h i s  t ime .  Th i s  age group i n  
t he  sample inc ludes  persons from t h e  age o f  21 through 24 and, thus,  
rovers  a  much narrower age span than  any o f  t h e  o t h e r  t h r e e  age groups. 

' a ~ l e  2 PROPORTION OF RESPONDENTS "STRONGLY PREFERRING" 
J E W I S H  SPONSORSHIP OF S E R V I C E S ,  BY FIELD OF S E R V I C E  AND B Y  AGE 

( f o r  each age group respondents w i t h  any o p i n i o n  = 100 per  cent);': 

F i e l d  :jf 
5z t -v  i c e  

A g e  G r o u p  Tota 1 
Under 25- 45 - 65 & A1 1 

2 5 -- 44 6  4 A?- Ages 

Lomn!~i: i  : y  Rela t ions 69.3 58.7 59.9 72.1 61 .O 

r h i l d  Care 39.5 41.7 57.0 70.9 52.7 

Fami ly  Serv ice  44.9 41 . O  57.9 68.8 52.4 

Voca t iona l  Serv ice  37.5 36.1 60.8 64.9 50 .6  

' L i g ~ i  ted t o  resp3ndents r e p o r t i n g  awareness o f  s e r v i c e  i n  t h e i r  c o m ~ u n i  t y ,  



PREFERENCES ON COMMUNITY SPENDING FOR LOCAL S E R V I C E S  

People were asked whether t h e  Jewish community would w i sh  
t o  spend more, t h e  same, o r  less  money f o r  s p e c i f i e d  l o c a l  s e r v i c e s .  
S ince a l a r g e  number o f  t h e  respondents cou ld  n o t  be expected t o  know 
e i t h e r  t he  p resen t  l e v e l  of community d o l l a r  support  o r  t h e  budget 
l e v e l  o f  t h e  agencies o r  i n s t i t u t i o n s  themselves, i t  i s  no t  s u r p r i s i n g  
t h a t  t h e  number r e p o r t i n g  no o p i n i o n  was more than h a l f  o f  a l l  t h e  
respondents.  of those t h a t  d i d  express an op in i on ,  however, t h e  
Homes f o r  the Aged aga in  had t he  most p o s i t i v e  response. Almost 
81 per  cen t  o f  these respondents i n d i c a t e d  t h a t  more money shou ld  
be spent by t h e  community f o r  t h e  Home. Hosp i t a l s  were repor ted .  by 
a sma l l e r  p r o p o r t i o n  o f  respondents as r e q u i r i n g  more conmunity funds.  
Four per  cen t  o f  t h e  respondents expressed t h e  o p i n i o n  t h a t  no community 
funds should  be g i ven  t o  t h i s  i n s t i t u t i o n .  The Community Center re -  
ce i ved  t h e  same p r o p o r t i o n  as t h e  Hosp i t a l s  i n  terms o f  p r e f e r r i n g  
more funds, a l t hough  a somewhat l a r g e r  p r o p o r t i o n  i n d i c a t e d  t h a t  t h e  
Center shou ld  r e c e i v e  t he  same amount as i t  i s  now rece i v i ng .  

Table 3 PREFERENCE AS BETWEEN COMMUNITY SPENDING 
MORE O R  LESS ON SERVICES 

( respondents  express ing  any o p i n i o n  = 100 pe r  cent)?: 

Community Should Spend: - 
A Same Less Not. 

F i e l d  o f  
Serv ice  --- 

Much L i t t l e  as Than a t  
More More Now - Now - A1 1 Tota 1 

Aged 59.1 21 - 6  18.4 0.3 0.5 100.0 

Cornm3~ni t y  Re la t i ons  41.1 27.5 22.6 8.2 0.6 100.0 

Communi t y  Center 37.1 25.2 32.4 4.4 0 .8  100.0 

C h i l d  Care 49 .8  21.7 19.1 8.8 0.6 100.0 

Farni 1 y Serv ice  

Vocat ions1 Se rv i ce  44.2 23.6 28.7 2.5 0.9 100.0 

Hosp i t a l  

(No 
Opin ion)  

": i i r n i t e d  t o  respondents r e p o r t i n g  awareness o f  s e r v i c e  i n  t h e i r  community. 



PREFERENCE FOR "MUCH MORE" COMMUNITY SPENDING FOR LOCAL 
SERVICES, BY AGE -- 

I n  most cases there  was a p o s i t i v e  c o r r e l a t i o n  between 
increasing age and a preference f o r  having the  community p rov ide  
much more funding f o r  the  g iven serv ices.  For those under 25, t he  
p a t t e r n  i s  a t  var iance w i t h  the  t rend  observed f o r  the m a j o r i t y  
o f  the  groups shown. Indeed, i n  f ou r  ou t  o f  seven f i e l d s  o f  serv ice ,  
a h igher  p ropo r t i on  o f  those under 25 years o f  age p re fe r red  the  
community t o  spend "much morel1 on these serv ices than d i d  even the 
o ldes t  age group. The major d i f f e rences  were f o r  the Homes f o r  
the  Aged and Hospitals,  however,where the  under 25 age group repor ted 
smal ler p ropor t  ions asking f o r  "much morel1 i n  comnuni t y  spending. 

Table 4 PROPORTI ON OF RESPONDENTS PREFERR l NG "MUCH MORE" 
COMMUNITY SPENDING ON S E R V I C E S ,  BY FIELD OF S E R V I C E  AND BY AGE 

(respondents expressing any op in ion  = 100 per  cent):: 

F i e l d  o f  
Service - 

A q e  G r o u p  To t a  1 
Under 25- 45- 65 & ~l 1 

2 5 - 44 - 65 k Ages 

Aged 49.1 50.2 60.5 64.6 59.1 

Communi t y  Re la t ions  35.7 39.6 42.2 47.7 41.1 

Corninuni t y  Center 60.0 29.6 38.5 38.5 37.1 

C h i l d  Care 61.6 48.1 49.6 48.1 49.8 

Family Service 61.1 40.3 43.6 48.7 44.2 

Vocat ional  Serv ice 52.9 33.7 51.7 45.2 44.2 

Hosp i ta l  39.2 39.3 34.7 50.6 38.0 

-- 
fi L i m i t e d  t o  respondents r e p o r t i n g  awareness o f  se rv i ce  i n  t h e i r  community. 



PREFERENCE FOR "MUCH MORE" COMMUNITY SPEND l NG FOR LOCAL S E R V  I C E S ,  
BY S E X  

A greater  p r o p o r t i o n  o f  women favored a l a rge r  increase 
i n  community support than d i d  men. Only w i t h  regard t o  the Jewish 
Community Center was t h i s  reversed, w i t h  45 per  cent o f  the  men 
i n d i c a t i n g  t h a t  they wanted "much more" community spending f o r  t h i s  
se rv i ce  compared w i t h  3 1  per cent o f  the  women. There a r e  undoubtedly 
var ious fac to rs  involved i n  t h i s  apparent sex d i f f e r e n c e  i n  out look,  
one o f  which may r e l a t e  t o  the  men being more l i k e l y  t o  make the  
dec i s ion  on payment. 

Table 5 PROPORTION OF RESPONDENTS PREFERRING "MUCH MORE" 
COMMUNITY SPENDING ON S E R V I C E S ,  BY FIELD OF S E R V I C E  AND BY SEX 

( f o r  each sex, respondents w i t h  any agencies = 100 per  cent)*  

F i e l d  o f  
Serv ice Men - Women 

Aged 55.4 60.2 

Community Relat ions 39.9 45.0 

Community Center 44.5 30.5 

C h i l d  Care 40.4 58.0 

Family Serv ice 34.7 52.9 

Vocat ional Serv ice 42.9 47.8 

Hosp i ta l  35.5 43.6 

L im i ted  to responden ts  repo r t i ng  awareness of se rv i ce  i n  t h e i r  community. 

PREFERENCE FOR ''MUCH MORE" COMMUNITY SPEND l NG FOR LOCAL SERV I C E S ,  BY 
HOUSEHOLD INCOME 

A t t i t u d e s  were analyzed f o r  those i n  households repo r t i ng  
$20,000 o r  more i n  household income, and those r e p o r t i n g  less than 
$20,000. For most services, the d i f f e rences  i n  the  p ropo r t i on  o f  
respondents wl~o want t he  community t o  spend I'much moret1 i s  not 
s i g n i f i c a n t ,  d i f f e r i n g  i n  most cases by no more than 2 o r  3 percentage 
p o i n t s .  



However, i n  two f i e l d s  there were s i g n i f i c a n t  d i f f e rences .  
With regard t o  Aged serv ices,  the households repo r t i ng  $20,000 o r  
m3re i n  fami ly  income showed 48 per  cent of  the persons wishing the  
comnuni t y  t o  spend "much morel1, compared w i t h  63 per  cent f o r  those 
w i t h  income o f  under $20,000. This p a t t e r n  was reversed w i t h  regard 
to  the .Jewish Community Center, w i t h  45 per  cent o f  the persons i n  
the h igher  income households wanting Itmuch m r e l l  spent, compared w i t h  
35 oer  cent f o r  the households w i t h  income under $20,000. The p r e f e r -  
ence f o r  much more community support o f  Jewish Homes f o r  the Aged 
expressed by persons i n  households i n  l ess  than $20,000 compared w i t h  
those households having h igher  incomes may be due, i n  p a r t ,  t o  the 
f a c t  t h a t  there  a re  more aged, as prev ious repor ts  have shown, i n  the 
lower income group. 

Table 6 PROPORTION OF RESPONDENTS PREFERR l NG "MUCH MORE" 
COMMUNITY SPENDING ON S E R V I C E S ,  BY FIELD OF SERVICE AND BY FAMILY INCOME 

( f o r  each income group, respondents w i t h  any op in ion  = 100 per  cent);? 

F i e l d  o f  
Service 

Fami l y  l ncome 
$20,000 Under 
o r  more 320,000 

Aged 48.1 62.6 

Community Relat ions 39.9 38.9 

Community Center 44.8 34.7 

C h i l d  Care 45.9 46.0 

Fami l y  Service 42.4 40.0 

Vocat ional Serv ice 40.5 45.1 

Hospi t a l  37.6 36.9 

-------- 
-); L irni ted t o  respondents repo r t i ng  awareness o f  se rv i ce  i n  t h e i r  communities. 

THOSE WHO "STRONGLY PREFER" JEWISH SPONSORSHIP OF LOCAL S E R V l  CES 
BY PER CENT OF CHARITABLE CONTRIBUTIONS G O I N G  TO JEWISH CAUSES 

I n  Table 7 we see t h a t  t he re  i s  a cons is tan t  c o r r e l a t i o n  
between those who repo r t  t h a t  they g i ve  80 per  cent o f  t h e i r  
con t r i bu t i ons  t o  Jewish c h a r i t i e s  and those who r e p o r t  t h a t  they 
"s t rong ly  p re fe r "  Jewish sponsorship o f  l o c a l  serv ices.  Wi th the  
except ion o f  Jewish Family Services and Jewish Ch i l d  Care Service, 
the p ropo r t i on  o f  those who gave 80 per  cent o f  t h e i r  c o n t r i b u t i o n s  
t o  Jewish c h a r i t i e s  - and I1s t rong ly  preferred"  Jewish sponsorship o f  
loca l  serv ices were 20 t o  30 per cent h igher  than the propor t ions  
i n  those households where less than 80 per cent o f  t o t a l  con t r i bu -  
t ions  was given t o  Jewish c h a r i t i e s .  



T a b l e  7 PROPORTI ON OF RESPONDENTS "STRONGLY PREFERR I NG" 
JEWISH SPONSORSHIP OF S E R V I C E S ,  BY FIELD OF S E R V I C E  

AND PROPORTION OF CHARITABLE G l V  ING G O I N G  TO JEWISH AGENC l E S  
( f o r  each income category, respondents r e p o r t i n g  any op in ion  = 100 per  cent)$: 

For Those Who Report Giv ing:  
80 pe r  cent o r  more Under 80 per  cent  

F i e l d  o f  
Serv i c e  

o f  t h e i r  t o t a l  o f  t h e i r  t o t a l  
c o n t r i b u t i o n s  to  c o n t r i b u t i o n s  t o  
Jewish agencies, t he  Jewish agencies, the  
p ropo r t  ion  I1strong1y p ropo r t  i on  ' ' s t rong ly  
p r e f e r r i n g 1  Jewish p re fe r r i ng "  Jewish 
sponsorship sponsorship 

Aged 79.2 66.5 

;ommuni t y  Relat ions 72.9 52.5 

Communi t y  Center 60.5 50.3 

C h i l d  Care 50.6 47.7 

Family Service 53.3 46.3 

Vocational Serv ice 59.3 41.2 

Hosp i ta l  44.6 33.8 

--- -- * L im i ted  to  respondents repo r t i ng  awareness o f  se rv i ce  i n  t h e i r  communities. 

THOSE WHO "STRONGLY PREFER" JEWISH SPONSORSHI P OF LOCAL SERV I C E S  BY 
HOUSEHOLD INCOME -- 

Ana 1 ys i s  o f  the  persons who 'Is t r o n g l  y p re fer red1 '  Jewish 
sponsorship o f  l oca l  serv ices d i v ided  i n t o  those i n  households o f  
$20,000 o r  more income, and those w i t h  less, revealed a cons is ten t  
p a t t e r n  w i t h  those having less than $20,000 household "s t rong ly  
p r e f e r r i n g "  Jewish sponsorship by l a rge r  p ropo r t i ons  than those 
respondents w i t h  household incomes o f  $20,000 o r  more. The d i f -  
ferences here, however, a r e  small and, i n  the  case of some f i e l d s ,  
minimal. Nevertheless, f o r  Jewish Ch i l d  Care Service, Jewish 



Table 8 

F i e l d  o f  
Se rv i ce  

Aged 

Voca t iona l  Se rv i ce  and Jewish Hosp i t a l s ,  t h e  lower income respondents 
show a very  c l e a r - c u t  "s t rong  p re fe rence"  f o r  Jewish sponsorsh ip  
compared w i t h  those i n  househol-ds w i t h  h i ghe r  incomes. 

Community Re la t ions  

PROPORTION OF RESPONDENTS "STRONGLY PREFERRING" 
JEWISH SPONSORSHIP OF SERVICES, B Y  FIELD OF SERVICE 

AND BY FAMl LY l NCOME 
(respondents express ing  any o p i n i o n  = 100 per  cent)$: 

Comrnun i t y  Center 

C h i l d  Care 

For Those Who Report Fami l y  Incomes O f :  
$20,000 o r  more,, Under $20,000, 

t h e  p r o p o r t i o n  t he  p r o p o r t i o n  
" s t r o n g l y  p r e f e r r i n g ' '  I t s t  r ong l y  p r e f e r r  i ng" 

Jewish sponsorsh ip  Jewish sponsorsh ip  

Fami l y  Serv ice  50.8 53.7 

Vocat iona l  Serv ice  44.6 58.0 

~ o s p  i t a  1 35.1 45.5 

- * L i r x i t ed  t o  respondents r e p o r t i n g  awareness o f  s e r v i c e  i n  t h e i r  communit ies.  

THOSE WHO "STRONGLY PREFER" JEW l S H  SPONSORSHI P OF LOCAL SERV l CES BY 
" I MPORTANCE1' OF BE l NG JEW l SH 

The p a t t e r n  i s  ve ry  c l e a r - c u t  when t h e  r e l a t i o n s h i p  i s  analyzed 
f o r  those who s t a t e d  t h a t  be ing  Jewish was "very important" ,  compared t o  
those who answered llsomewha t impor tant l1 ,  o r  "un impor tan t "  c o r r e l a t e d  
w i t h  t h e  p re fe rence  f o r  Jewish sponsorsh ip  o f  l o c a l  se r v i ces .  For those 



who b e l i e v e  be ing  Jewish i s  ve ry  impor tant ,  t h e  p r o p o r t i o n  t h a t  
s t r o n g l y  p r e f e r r e d  Jewish sponsorsh ip  o f  l o c a l  se r v i ces  ranged 
from a low o f  47 per  cen t  w i t h  regard t o  Jewish h o s p i t a l s  t o  a 
h i g h  o f  82 p& cen t  w i t h  regard  t o  Homes f o r  t h e  Aged. The range 
f o r  o t h e r  pe,rsons was f rom 28 pe r  cen t  t o  54 per  cen t .  Whi le  t h e  
rank o r d e r  o f  f i e l d s  o f  se r v i ces  i n  terms o f  a s t r o n g  p re fe rence  
f o r  Jewish sponsorsh ip  was l a r g e l y  t h e  same f o r  b o t h  groups, t h e r e  
was one n o t i c e a b l e  d i f f e r e n c e .  Those who i n d i c a t e d  t h a t  be ing  
Jewish was "very  impor tant i1  t o  them, p laced  t h e  Jewish Voca t iona l  
Se rv i ce  i n  t h e  t h i r d  p o s i t i o n ,  w h i l e  those who d i d  no t  f e e l  t h a t  
be ing  Jewish was "very impor tan t "  ranked t h i s  s e r v i c e  lower than  
Jewish Hosp i t a l s .  

PROPORT ION OF RESPONDENTS "STRONGLY PREFERR I NG" 
JEWISH SPONSORSHIP OF SERVICES, BY FIELD OF SERVICE 

AND BY IMPORTANCE OF BE l NG JEW l S H  
( f o r  each category ,  respondents r e p o r t i n g  any o p i n i o n  = 100 per  cent)?: 

F i e l d  o f  
Serv i ce  

Aged 

Ci;mmun i t y Re 1 a t  i ons 

Lommunity Center 

Zhi l d  Care 

Fami ly  Se rv i ce  

Voca t iona l  Se rv i ce  

Hosp i t a  1 

For Those To Whom Being Jewish I s :  
Somewhat impor tan t ,  

Very impor tan t ,  o r  un impor tan t ,  
t h e  p r o p o r t i o n  t h e  p r o p o r t i o n  

'Is t rong 1 y p r e f e r r  i ng" " s t r o n g l y  p r e f e r r i n g "  
Jewish sponsorsh ip  Jewish sponsorsh ip  

-. 
L i m i t e d  t o  respondents r e p o r t i n g  awareness o f  s e r v i c e  i n  t h e i r  communit ies. 



PROPORTION OF ELIGIBLE RESPONDENTS WITH "NO OPINION" 

Table  10 i n d i c a t e s  t he  p r o p o r t i o n  o f  e l i g i b l e  respondents 
who op ted  f o r  "no op in i on "  and who are,  t he re fo re ,  no t  inc luded  i n  
t he  va r i ous  Tables above. W i t h  regard t o  t h e  ques t ion  o f  whether 
Jewish o r  genera l  sponsorsh ip  o f  l o c a l  se r v i ces  was p re fe r red ,  
t h e  range o f  I1no op in i on "  went f rom 28 pe r  cen t  dea 1 i ng wi t h  
Hosp i ta l s ,  t o  36 per  cen t  d e a l i n g  w i t h  Jewish C h i l d  Care Serv ices .  

W i t h  regard  t o  t he  ques t ion  as t o  whether t he  Jewish 
community should  spend more, t h e  same, o r  less  money f o r  s p e c i f i e d  
se rv ices ,  t h e  number w i t h  no s t a t e d  o p i n i o n  was much h igher ,  rang- 
i ng  from 47 pe r  cen t  w i t h  regard  t o  Hosp i t a l s  t o  63 per  cen t  w i t h  
regard t o  Jewish Voca t iona l  Serv ices.  

Table 10 PROPORTI ON OF RESPONDENTS W l  TH 
NO STATED OPINION ON COMMUNITY SPENDING 

ON SERVICES O R  THE1 R SPONSORSH lP  
( f o r  each ca tegory  e l  1 respondents r e p o r t i n g  awareness 

o f  s e r v i c e  i n  t h e i r  comnuni t ies  = 100 p e r  cent )  

F i e l d  o f  Se rv i ce  

Aged 

Comvunity Re la t i ons  

Cornmuni t y  Center 

Chi I d  Care 

Fami ly  Se rv i ce  

Voca t iona l  Se rv i ce  

Hosp i t e l  

P ropo r t  i o n  o f  Respondents Wi th  
No S ta ted  Op in ion  As To Whether: 

Jewish o r  
Commun i t y  Genera 1 

Should Spend Sponsorship 
More o r  Less o r  Se rv i ce  

For  Se rv i ce  i s  P r e f e r a b l e  
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